CUSTOMER SUCCESS STORY

Forever Living
Products

No more bad audio or battery problems:
How SpeechLine Digital Wireless provides
ease of use and superior sound quality at
Forever Living Products Japan

Challenge FACTSHEET

Forever Living Products Japan faced several problems with their previous
wireless microphone system, including short battery life, acoustic feedback,
and inadequate sound quality. They used wireless microphones with dry cells
and often found them run out when needed or during usage.

Products installed 2 units of SL Handheld Set DW-5-US R, 2 units of
SL Headset Mic DW-5-US R, 2 units of CHG 2 US,
2 units of ME 2-II

Country Japan

Solution
Region APAC

Forever Living Products Japan has deployed four sets of SpeechLine Digital
Wireless in seminar rooms at three locations. Two units of SL Handheld Set Industry Consumer Staple Products
DW and two units of SL Headset Mic DW are installed in its seminar room
with panoramic view of Tokyo. Speakers’ voices can now be heard naturally
without any adjustments of the mics.

Profile Forever Living Products Japan was founded on Sep-
tember 1, 1980 as a Japanese subsidiary of Forever
Living Products International, Inc. It introduced first
aloe vera drinks to Japan and boasts the biggest
share in the country. The company with 10 locations
nationwide delivers supplements, skin care items
and other wellness and beauty products to custom-
ers nationwide.
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